L EADING THE CHANGE

Partners in Fundraising

CD-RO

with MP3 Audio recorded live

Learn from the experts. .« The 2008 APRA Conference is here and you still have the unique

opportunity to learn from the expert presenters. Preserve the conference and all its vital information—Listen once again to a motivating,
informative address, or hear for the first time a compelling session that you may have missed. The CD-ROMs provide an excellent informational recap
and are a great training tool and informational source for those who could not attend.

CD-ROMs are divided by tracks of interest and can be ordered by individual track or as a specially

priced full conference set.

U Advanced Research (4 Sessions)
Member attendee $59.00; Non attendee $84.00; Non- member $168.00

202 Organizing with Intent: Managing Data with the Mission 222
in Mind - Jon Thorsen
212 Building and Utilizing a Researcher and Fundraiser 312

Partnership - Elizabeth Dollhopf-Brown

U Campaigns (7 Sessions)
Member attendee $59.00; Non attendee $84.00; Non- member $168.00

207 Hitting for the Cycle: The Top 10 Ways to Ensure 312
Campaign Success - Deborah Reinhardt Youmans

217 Prospect Research & Management During Each Stage of 317
a Campaign - Shelby Kloures Radcliffe

227 Leveraging the Prospect Researcher/Fundraiser 407
Relationship for Campaign Success - Armando Zumaya

307 Using Analytics and Projection for Effective Campaign 417

Planning and Execution - Joshua Birkholz

U Data Mining/Prospect Identification (7 Sessions)
Member attendee $59.00; Non attendee $84.00; Non- member $168.00

203 Data Mining for Dynamic Donors - David Robertson 313

213 Identifying Loyal Donors - TBA

223 Making Hedge Funds "HIP" - Amber Countis; Samantha 403
Harris

303 Understanding Influence: Driving Prospect Identification 413

through Networks - Myra Norton

] Healthcare (5 Sessions)
Member attendee $59.00; Non attendee $84.00; Non- member $168.00

206 A Prescription for Success - Making Philanthropy a 316
Priority at your Healthcare Institution - Diane Crane

216 Prospecting the Patient List: A Panel Discussion of Best 416
Practices - Ceci Riecker; Anne Scheurer; Suzanne Szalay

306 Rx for More and Bigger Gifts: Dynamic Monitoring of

your Major and Planned Gift Portfolios - Jay Maloney

Finding the Silver Spoon; Researching Inherited Wealth -
Inez Bergquist

Relationship Mapping: Six Degrees of Separation and
Beyond - Randy Bunney

Relationship Mapping: Six Degrees of Separation and
Beyond - Elizabeth Crabtree; Anne Brownlee

Campaign Forecasting, Gift Pyramid: Are We Going To
Make Our Goal? - David Robertson

Your Heart or Your Head: Making Decisions Based on
Data - Steve Birnbaum; Roseann Fitzgerald

How to Hit a Home Run: Campaign Planning for Everyone
- Patricia Ambler

The Frugal Researcher: Prospect Identification On a
Limited Budget - David Sterling

Slicing & Dicing in the Research Kitchen: Recipes for
Prospect Identification - Amy Westgard; Patricia Quigley
First Year Parents: Uncovering the Wealth - Nicole Trickler

Grateful Patient Prospecting in A HIPAA Environment --
Doing More with Less - Jason Befort; Hilla Ferguson
Ethical Research in Healthcare - Hilla Ferguson; Heather
Flanagan; David Lamb; Melissa Sandstrom; Courtney Sims

U Management and Professional Development (7 Sessions)

Member attendee $59.00; Non attendee $84.00; Non- member $168.00

208 Changing the Landscape - Transforming your Shop from 308
Reactive to Proactive - Michelle Franke; Erin Miller
218 Reporting Accomplishments Like a Researcher - Janice
Cunning; Shannon Rafferty
228 How to Position Yourself as a Standout when You're Not 318
the Leader - Michelle Robertson
408
418

Innovative Prospect Research Training: Leveraging
Relationships with Alumni Relations, Fundraisers and
Researchers - Elizabeth Dollhopf-Brown; Holly Hamilton;
Nicole Kurowski; Stacy Mitz

You Want What By When? Enhancing Your Project
Management Skills - Kristin Skarie

Avoid Burnout: Love Your Job - Sarah Cadbury
Research in Transition: Managing Change During
Periods of Expansion - Alison Schwartz; Anna Sheehan



U Member and Cause-Related Organizations (5 Sessions)
Member attendee $59.00; Non attendee $84.00; Non- member $168.00

205

215

305

A Road Map to Screening - Start Your Engines - Ilana 315
Lester Moreno; Miriam Wazeter

Prospecting without an Alumni Base - Sara Edwards-

Asuncion; Katherine Lutarewych 405

Leveraging Board & Volunteer Networks for Campaign
Success - Mark DeFilippis

U Prospect Management (7 Sessions)
Member attendee $59.00; Non attendee $84.00; Non- member $168.00

204
214

224

304

Prospect Management and Metrics - Leslie Gonnella 314
Communicating and Marketing Prospect Management

and Research Policies - Karen T. Isble 404
Prioritize and Segment Your Prospect Pool to Focus on

Your Best Prospects - David Manuel; Caroline Oblack 414

Carrots and Sticks: Using Prospect Data to Measure
Fundraiser Performance - Mark Lanum

] Research Fundamentals (6 Sessions)
Member attendee $59.00; Non attendee $84.00; Non- member $168.00

201

211

221

Look, Ma! No Hands: Lessons Learned From Our First 311
Year - Joni Warner

The Basics of Estimating Asset-Based Giving Capacity - 401
Jeff Watson

Absolutely Must Have Resources - Ofelia Alayeto 411

U Trends (7 Sessions)
Member attendee $59.00; Non attendee $84.00; Non- member $168.00

209

219

229

Whistle Stop Tour of European Philanthropy - Jon 309
Duschinsky

The Evolution of Document Imaging - Sarah Fernandez; 319
Kristin Harold; Rob Scott

American Philanthropy: What Was, What is and What’'s 409
Next - Craig C. Wruck 419

“POP”, “Prospect Universes” & other Projects to
Populate Productive Prospect Pools - Valerie Anastasio;
Rachel DeMaster; Heather Reisz

Starting a Research Shop - Michele Miller

Prospect Management: It's All About The Reports -
Cristian Hamilton

Prospect Management: From Vision to Implementation -
Jennifer Shimp-Bowerman

Beyond Assignments: Taking Prospect Management to
the Next Level - Amy Carrier; Brock Silvey

Putting it All Together - Developing Analysis and
Strategy - Christina Pulawski

The Daily Push - Showcasing Research to Development
Staff - Robin Eidle

The Fundamentals of International Research - Maria
Estrada; Jennifer MacCormack

There Ought to Be a Law: Best Fundraising Practices We
Probably Do Not Practice - Lawrence Henze

New Market Trends and Their Philanthropic Effects -
Pamela Poland

Wealth and Philanthropy in America - Katherine Swank, JD
Using Social Networking Sites for Prospect Research:
Ethical and Legal Viewpoints - Elizabeth Harty; Susan Shebar

Specially priced complete conference 9 track set CD-ROM

U $199.00 for Member attendees 1 $299.00 for Non-member attendees [ $399.00 for Non-member non-attendees
Handouts only CD-ROM (FREE for Conference attendees)

U $295.00 for Member Non-attendees (1 $395.00 for Non-member Non-attendees

ORDER ON-SITE OR:

BY PHONE: With your credit card, please call: (312) 321-5196 - 9:00-5:00 CDT.

BY MAIL: Complete this form, with payment to:

BY EMAIL: Submit your order with credit card information to: info@aprahome.org

When ordering, please identify program by #280820

Association of Professional Researchers for Advancement

401 N. Michigan Ave., Suite 2200, Chicago, IL 60611
BY FAX: FAX your order form with credit card information to: (312) 673-6966 24 hours/day; 7 days/week

ON-LINE: Visit our secure order site at: http://www.softconference.com/apra

MAIL ORDER FORM - 21ST ANNUAL APRA INTERNATIONAL CONFERENCE 2008
All CD-ROMs are covered by a lifetime guarantee - Defective items will be replaced free-of-charge ALL SALES FINAL AFTER 30 DAYS - All returned CD-ROMs
within 30 days subject to 25% restocking fee * We accept VISA, MC, AmExpress, & personal/company checks payable to APRA.

Attendee pricing

*attendees received Handout CD-ROM at registration for FREE..$
Member Complete Conference Packages at $199 ............. $

Total Track CD-ROMs @ $59 each... )

Total Track CD-ROMs @ $99 each..........cccceevevveereeneennnne. $

n/a

Non-member Complete Conference Packages at $299......$

Non-Attendee pricing

Total Track CD-ROMs @ $84 each..........c..cccoveevveueennennnnne. $

Shipping

Ocheck OvisaA Omc O AmEx

Signature

Credit Card Security Code

Exp. Date......

Credit Card Acct Number

Total Track CD-ROMs @ $168 each.... ) )

Total Track CD-ROMs @ $336 each .......... .5 Ship to: Name

Member Handouts CD-ROMs @ $295 each.......... %

Non-member Handouts CD-ROMs @ $395 each ..... ..$ Company

Member Complete Conference Packages at $299....... .3

Non-member Complete Conference Packages at $399...... $ Address
City/State/Zip

in N. America: $3-1st CD-ROM; $1 ea. add’l to a $15 max

Outside N. Amer. $5-1st CD-ROM; $2 ea. add’l to $75 max .....$
TOTAL AMOUNT....ALL PRICES ARE IN U.S. FUNDS ....... $

Daytime Phone Number

Email Address




