
 

 
 

Contact                   Phone 
 

Company      FAX 
 

Address          
 

City     State/Province       Postal Code 
 

E-mail 
 
 

Ad size: □ Full Page, Full Color - $2000 □ ½ Page, Full Color - $1200 
 □ Full Page, Black/White - $1500 □ ½ Page, Black/White - $900 

    □ Congratulatory ad to celebrate APRA’s 20th anniversary in the special Fall print issue.   
Ad size 3-5/8” by 2-1/2” - $300 

    □ Add additional $400 premium for full page, full color ads in the inside front cover, inside back               
cover, and back cover for the fall print edition celebrating APRA’s 20th anniversary. 

  

Number of Insertions: _____  
Insertion issues (check and provide year): 

  □  Winter _____ □ Spring _____ □ Summer _____ □ Fall _____ 
 

 Reservation Deadline 
 

Materials Deadline Publication Date 
Spring Issue January 2 January 8 March 5 
Summer Issue April 3 April 10 June 4 
Fall Issue (special print edition) June 11 June 18 September 3 
Winter Issue October 3 October 10 November 5 

 

Please send all advertising materials to Managing Editor Dennis Coyle, dcoyle@smithbucklin.com 
 

 
Payment options: □ VISA □ Mastercard 
 □ American Express □ Check payable to APRA 
 

 Credit Card Number ___________________________________ Expiration Date __________ 
 

 Amount ___________________ Signature of Cardholder _____________________________ 
       (Signature indicates authorization to charge credit card account) 
 

Send Credit Card Payment to:    Send Check Payment to: 
 401 N. Michigan Ave.    1461 Paysphere Circle 
 Suite 2200     Chicago, IL 60674 
 Chicago, IL 60611        

Phone: (312) 321-5196 
 Fax: (312) 673-6966 

 

__________________________________________________________________ 
I hereby have read and understand the above contract.  Please sign and date. 



Terms of Contract 
1. The Association of Professional Researchers for Advancement (hereafter “Publisher”) reserves the right to 

reject any advertising that does not conform to publication standards. 
2. Advertisers and advertising agencies assume joint liability for all content (including text representation and 

illustration) of the advertisement printed and agree to indemnify, protect and hold harmless the Publisher 
from any claim or action, of any kind, based on the content of any advertisement published. 

3. Publisher holds advertisers and/or their agents jointly and severally liable in the event of non-payment, for 
such monies owed without commission as are due and payable to the Publisher. 

4. Positioning of advertisements is at the discretion of the Publisher, unless the advertiser has specifically 
contracted for premium position. 

5. Any deliberate attempt to simulate the publication’s format is prohibited. Publisher reserves the right to place 
the word “advertisement” on copy that, in the Publisher’s opinion, resembles editorial matter or, in 
extreme cases, reject the advertisement unless it is redone, at the advertiser’s expense, in a format that 
does not simulate editorial matter. 

6. Prepayment and satisfactory credit references are required from first-time advertisers. NO credit is allowed on 
classified advertising. 

7. Advertisers will be billed at the one-time rate unless contract and insertion orders specify higher frequency. 
Advertisers not fulfilling contracted frequency will be short-rated. Payment is due on invoicing. 

8. Insertions on an account carrying a previous balance extending beyond 60 days from date of invoice will not 
be accepted.  Accounts delinquent 90 days may be turned over to a collection agency. 

9. Insertion orders cancelled after published space closing date will be billed at earned-space rate. All 
cancellations must be made in writing no later than the published space closing date. 

10. If the type, border or content of an advertisement does not reproduce satisfactorily, the Publisher reserves 
the right to alter it at the advertiser’s expense. 

11. Claims for errors in advertising must be brought to the Publisher’s attention within 30 days following 
publication date. If the advertisement runs again with the same error, the advertiser is responsible. 

12. These terms and conditions shall apply to all advertising accepted by the Publisher, and these terms and 
conditions supersede any advertiser contract clauses. 
 
 
 

__________________________________________________________________ 
I hereby have read and understand the above contract.  Please sign and date. 
 


